


© 2024 CALLIVE

Proprietà letteraria riservata

ALL RIGHTS RESERVED

Per estratti o citazione articoli
contattare l’editore:

callive.srls@gmail.com



GEOPOLITICAGEOPOLITICA

LA GEOPOLITICA 
DELLE RISORSE

AL TEMPO DELLA GUERRA TRA L’OCCIDENTE E LA RUSSIA

CALLIVE EDIZIONI

GEOPOLITICA
RIVISTA DI POLITICA INTERNAZIONALE

JOURNAL OF GEOPOLITICS AND RELATED MATTERS
ISSN 2009-9193 - VOL XIII – N. 1/2024  GENNAIO-GIUGNO

IL MEDITERRANEO 
NEL PRISMA DELLA 

GEOPOLITICA MONDIALE



GEOPOLITICA
ISSN 2009-9193

Vol. XIII - N. 1/2024 - Gennaio-Giugno

IL MEDITERRANEO
NEL PRISMA DELLA 

GEOPOLITICA MONDIALE 
Numero a cura di Tiberio Graziani e Michela Mercuri

Contributi di:
Carlo Amenta, Giuseppe Anzera, Gao Boyue, Andrea Broccoletti, Aubrey 
Chikonde, Alberto Cossu, Laura De Gregorio, Luca Del Monte, Paolo 
Di Betta, Emidio Diodato, Calogero Ferrara, Giuseppe Gagliano, Said 
Gulyamov, Phil Kelly, A. Roberta La Fortezza, Gino Lanzara, Letizia 
Lo Presti, Giulio Maggiore, Matteo Marconi, Filippo Romeo, Giuseppe 
Romeo, Gianluca Ruggiero, Fabio Massimo Parenti, Paolo Sellari, 
Vasu Sharma, Anna Ubaydullaeva, Francesco Valacchi, Liu Xuantong

GEOPOLITICA
Direzione

Piazza dei Navigatori, 22 – 00147 – Roma – Italia
T. +39 334 111 70 81

tibgraziani@gmail.com
https://www.geopoliticarivista.it/

CALLIVE EDIZIONI
whatsapp +39 339 495 41 75 - callive.srls@gmail.com

Direttore editoriale: Santo Strati
in collaborazione con Media&Books

ISBN: 9791281485129

Geopolitica – Registrazione presso il Tribunale di Roma 
in data 21 dicembre 2011, n. 395/2011

Direttore responsabile: Tiberio Graziani



GEOPOLITICA
Direttore: Tiberio Graziani

COMITATO EDITORIALE
Greta Bordin – Federico Bordonaro – Sacha Mauro De Giovanni - Domenico Fracchiolla  

Zeno Leoni – Giuliano Luongo - Emanuel Pietrobon - Filippo Romeo – Fabrizio Vielmini – Sirio Zolea

COMITATO SCIENTIFICO NAZIONALE
Diego Abenante (Università di Trieste)

Fabio Agostini (Marina Militare)
Francesco Amoretti (Università degli Studi di Salerno)

Mauro Alvisi (Pontificia Accademia Mariana Internationalis, Roma)
Paolo Bargiacchi (Università Kore di Enna)

Giuseppe Bettoni (Università degli Studi di Tor Vergata)
Antonello F. Biagini (Università di Roma Sapienza)

Luisa Bonesio (Università di Pavia)
Alfredo Canavero (Università degli Studi di Milano)

Vittorio Capuzza (Università degli Studi di Tor Vergata)
Alessandro Colombo (Università degli Studi di Milano)
Emidio Diodato (Università per Stranieri di Perugia)

Eugenio Di Rienzo (Università di Roma Sapienza)
Alfonso Giordano (Università LUISS, Università Cusano)

Carlo Jean (LUISS, Roma)
Antonella Roberta La Fortezza (Università di Siena)

Michele Lippiello (Ministeri dell’Istruzione e del Merito, dell’Università e della Ricerca)
Gianfranco Lizza (Università di Roma Sapienza)

Raffaele Marchetti (Università LUISS, Roma)
Matteo Marconi (Università di Roma Sapienza)

Fabio Mini (Esercito Italiano)
Geminello Preterossi (Università degli Studi di Salerno)

Sergio Romano (Università Bocconi di Milano)
Giuseppe Romeo (Università del Piemonte Orientale, Università di Torino.)

Biancamaria Scarcia Amoretti (Università di Roma Sapienza)
Paolo Sellari (Università di Roma Sapienza)

Beatrice Serra (Università di Roma Sapienza)
Raffaele Torino (Università degli Studi Roma Tre)

Maurizio Vernassa (Università di Pisa)

COMITATO SCIENTIFICO INTERNAZIONALE
Anis Bajrektarevic (IMC Krems, Vienna)

Miguel A. Barrios (Escuela de Politicas Públicas)
Evgenij P. Bažanov (Accademia Diplomatica, Federazione Russa)

Alberto Buela (Centro de Estudios Estratégicos Suramericanos, Buenos Aires)
Côme Carpentier de Gourdon (Euro-Asia Institute)
Maria do Céu Pinto (Universidade do Minho, Braga)

Aymeric Chauprade (Realpolitik.tv)
Marcelo Gullo (Escuela Superiore de Guerra, Buenos Aires)

Rouben Karapetian (Fondazione “Davidank”)
Philip Kelly (Emporia State University, Kansas)

Hans Köchler (Università di Innsbruck)
Jurij V. Krupnov (Istituto di Demografia, Migrazioni e Sviluppo Regionale, Mosca)

Luiz A. da Vianna Moniz Bandeira (Universidade de Brasilia)
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Natalja Naročnickaja (Fondazione per la Prospettiva Storica, Mosca)
Armen G. Oganesjan (Meždunarodnaja žizn)

Carlos Pereyra Mele (Instituto de Altos Estudios Diplomaticos “Pedro Gual”, Caracas)
Kees van der Pijl (University of Sussex, Brighton)

Vinod Saighal (Eco Monitors Society)
Vasile Simileanu (Asociatia de Geopolitica “Ion Conea”, Bucarest)

K. Gajendra Singh (Foundation for Indo-Turkic Studies)
Ivo Sobral (Universidade “Fernando Pessoa”, Lisbona)
François Thual (Collège Interarmées de Défense, Parigi)

Andrej Volodin (Accademia delle Scienze Russa)

Geopolitica è riconosciuta come “rivista scientifica” per le Aree 11, 13, e 14 dall’Agenzia 
Nazionale per la Valutazione dell’Università e della ricerca (ANVUR).

La rivista aderisce alle linee guida adottate dal Committee on the Publication Ethics (http://
publicationethics.org/resources/guidelines) a cui fa rinvio il Regolamento dell’ANVUR per la 

classificazione delle riviste nelle aree non bibliometriche.



44

INDICE DEL NUMERO

FOCUS

Contrasting the Business of Smuggling Migrants: 
A Managerial Approach
Carlo Amenta, Paolo Di Betta, Calogero “Gery” Ferrara	

Geopolitica mediterranea:  
equilibri e strategie nell’area indo-pacifico	
Luca Del Monte	

Geopolitica del confine migratorio:	
il governo Meloni e la rotta del Mediterraneo centrale	
Emidio Diodato, Andrea Broccoletti	

La dottrina militare iraniana: dalla guerra del 1980-1988 
all’attuale rete di proxy nel Mediterraneo allargato	
A. Roberta La Fortezza	

L’Italia come ponte europeo nel Mediterraneo	
Progetti infrastrutturali e nuove visioni  
per una ritrovata cooperazione mediterranea	
Filippo Romeo	

India’s approach towards the Mediterranean: deconstructing the 
challenges and opportunities	
Vasu Sharma	

Il caso Sonatrach in Algeria. Impresa statale o stato nell’impresa? 
Un ostacolo o un’opportunità per il potere algerino?	
Francesco Valacchi	

ORIZZONTI

La diplomazia di Francesco nei discorsi al  
Corpo diplomatico accreditato presso la Santa Sede (2013-2024)
Pope Francis’ diplomacy in the addresses to membersof the 
Diplomatic Corps accredited to the Holy See (2013-2024)
Laura De Gregorio	

Central Asian AI Industry:  
Trademark protection and branding strategies
Said Gulyamov, Anna Ubaydullaeva	

7

31

69

133

97

151

173

187

211



55

INDICE DEL NUMERO

I geopolitical influencer: fra condivisione dell’informazione 
e partecipazione attiva
Letizia Lo Presti, Giulio Maggiore	

L’applicabilità della legge penale italiana per fatti commessi 
all’estero e funzioni della pena nei crimini di guerra. 
Una introduzione
Gianluca Ruggiero	

CONTRIBUTI SU INVITO / INVITED PAPERS

I flussi di armamenti e lo sviluppo  
degli assi strategici nel contesto mediterraneo	
Giuseppe Anzera	

Gli accordi di Abramo e l’impatto sull’area 
del Mediterraneo e sul Medio Oriente
Alberto Cossu	

La rivalità franco-turca nel Mediterraneo Orientale: geopolitica e 
guerra economica	
The Franco-Turkish Rivalry in the Eastern Mediterranean: 
Geopolitics and Economic Warfare	
Giuseppe Gagliano	

The Mediterranean Rimland:  
A Region Vulnerable to Shatterbelt Turmoil	
Phil Kelly	

Economia, profondità strategiche e marittime dove la storia è un 
presente-passato imperiale: Turchia	
Gino Lanzara	

I destini del Mediterraneo (e dell’Europa) nelle mani di Hamas
Giuseppe Romeo	

COMMENTI E DIBATTITI

The Political Economy of the Environment in Zambia. Laudato 
Si and Zambian philosophy of Humanism in dialogue for an 
ecological conversion of the country	
Aubrey Chikonde

227

247

273

325

307

339

367

395

423



SEZIONI E CONTRIBUTI: Geopolitica applica la revisione paritaria 
doppio-cieco (double-blind peer review) a opera di esperti nella materia 
trattata da ciascun articolo. Gli articoli sono inseriti nella sezione FO-
CUS, se attinenti al tema monografico del numero, o in quella di Oriz-
zonti. Gli articoli su invito, quelli di commento e dibattito, le recensioni, 
non sottoposti a revisione paritaria, sono inseriti nelle sezioni omonime.

Per proporre contributi scrivere al direttore Tiberio Graziani:
tibgraziani@gmail.com

Molte vie, una sola direttrice: infrastrutture e geopolitica  
tra Mediterraneo Allargato e Oceano Pacifico
Matteo Marconi, Paolo Sellari

INTERVISTE

The Chinese Path to Modernization from a European Perspective	
Fabio Massimo Parenti	

443

453



211211

GEOPOLITICA # XIII / 1 GENNAIO-GIUGNO 2024

ORIZZONTI

Central Asian AI Industry:  
Trademark protection and branding strategies

Said Gulyamov
Professor Doctor of Law, Head of the Department of Cyber Law at Tashkent State University of Law

Anna Ubaydullaeva
PhD researcher, LLM, adjunct professor at Tashkent State University of Law,  

and an adjunct professor at Webster, American University.

 
ABSTRACT

Artificial intelligence (AI) has transformed economies across Central Asia, 
yet trademark policy gaps hamper growth. This paper investigates fea-
tures of trademark regulation and their impact on domestic AI enterprises. 
A comparative analysis of the laws of Kazakhstan, Kyrgyzstan, Tajikistan, 
and Uzbekistan, benchmarked against international IP treaties, demon-
strates the importance of striving for legal development. Despite some 
progress, most countries do not yet fully address issues like protections 
for well-known marks and non-traditional trademarks critical for AI. 
Registration and enforcement mechanisms also lag global standards. 
These legal uncertainties and hurdles constrain emerging regional AI 
leaders seeking to leverage branding. Case studies of leading firms high-
light cross-border trademark management challenges. Recommendations 
include acceding to international treaties, strengthening online brand 
enforcement, and public-private collaboration on reforms tailored to AI 
sector needs. Key findings show substantial upgrades to statutory provi-
sions, registration systems and regional cooperation are urgently required 
to support the rise of Central Asian AI. This research strives to fill an 
important gap in the trademark ecosystem for a vital high-tech growth 
engine. It provides policymakers and enterprises a roadmap to transform 
Central Asia into a thriving AI IP center through legal modernization and 
strategic global branding.

KEYWORDS: Central Asia, artificial intelligence, intellectual property, trade-
mark management
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1. Introduction
The emergence of artificial intelligence (AI) companies in Central Asia 

over the last decade has transformed the regional economic landscape, 
yet also exposed vulnerabilities in intellectual property rights frame-
works. Countries like Kazakhstan, Uzbekistan and Kyrgyzstan have seen 
the growth of prominent AI and machine learning driven companies 
in sectors like finance, e-commerce and logistics. Homegrown fintech 
providers such as Kaspi Bank in Kazakhstan (Achilov, 2017) and Payme 
in Uzbekistan have achieved multi-billion dollar valuations, while Kiwi 
and Chocofamily have become household brands (Chocofamily, 2022). 
However, the lack of robust trademark protection mechanisms in many 
Central Asian countries threatens the ability of these new AI leaders to 
fully capitalize on their innovations and establish strong brand reputa-
tions (Salybekov et al., 2021).

At the international level, the World Intellectual Property Organization 
(WIPO) has emphasized the urgent need to modernize trademark laws 
globally to address the rise of AI (WIPO, 2019). AI systems are playing an 
increasing role in generating and protecting trademarks. However, most 
national frameworks in Central Asia do not adequately cover challenges 
like ownership and protection of AI-devised trademarks. There are also 
wide gaps between countries in substantive trademark law and registra-
tion procedures. For instance, Kazakhstan’s trademark law regime has 
been rated more advanced than neighboring nations, with accession to 
the Singapore Treaty and Madrid Protocol (U.S. Department of State, 
2020). But other countries like Turkmenistan and Tajikistan lag behind 
in adopting international best practices. Such fragmentation creates hur-
dles for regional AI enterprises seeking to build and defend their brands 
across Central Asia.

2. Problem statement
While the development of artificial intelligence has accelerated across 

Central Asia, the policy and legal environment surrounding protection of 
IP assets including trademarks remains inadequate. Most regional coun-
tries have outdated trademark laws that fail to address emerging issues 
like online brand enforcement and protections for AI-created marks. 
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There are also significant disparities between national laws and pro-
cedures for trademark registration and adjudication of conflicts. These 
deficiencies impose constraints on domestic AI companies that are rapidly 
trying to scale their platforms and tap cross-border synergies. The lack 
of harmonization further complicates branding and anti-counterfeiting 
strategies. More research is urgently required to diagnose gaps in national 
trademark regimes in Central Asia and formulate policy reforms to sup-
port the burgeoning AI industry.

3. Research questions and objectives
This paper will investigate the following key research questions:
What are the main shortcomings and inconsistencies in trademark le-

gal frameworks across Central Asian countries? How aligned are national 
laws with international best practices on issues like well-known marks 
and IP protections for AI owners?

What unique trademark enforcement and brand management chal-
lenges do AI companies face in Kazakhstan, Uzbekistan and other Central 
Asian markets compared to Western firms?

What policy, regulatory and strategic steps can Central Asian govern-
ments and domestic AI enterprises take to strengthen trademark protec-
tions and leverage branding for competitive advantage?

The overarching objectives are to:
Conduct a comparative analysis of national trademark laws and proce-

dures in Central Asia and benchmark against international IP agreements
Evaluate the on-the-ground impacts of legal deficiencies and incon-

sistencies on domestic AI companies through case studies and industry 
insights

Formulate a set of policy recommendations and branding strategies 
tailored to the needs of the Central Asian AI sector

4. Significance of study
This research aims to fill an important gap in understanding of the 

trademark policy landscape for artificial intelligence in Central Asia. While 
existing scholarship has examined strengths and weaknesses of national IP 
frameworks, there has been limited focus on implications for the burgeoning 
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regional AI industry. This study will provide policymakers, international 
organizations and domestic companies detailed insights into legal hurdles 
and best practices for protecting AI trademarks and leveraging branding. 
The findings will support governments in harmonizing laws and upgrading 
enforcement mechanisms to foster innovation. For nascent AI enterprises 
across Central Asia, the analysis will highlight steps to navigate complex 
IP terrain and maximize value of their brands as strategic assets. With AI 
poised to revolutionize economies from Almaty to Tashkent, establishing 
facilitative and coherent trademark policies is an urgent priority.

5. Methods

Comparative analysis of trademark laws in Central Asia

To diagnose deficiencies in national trademark frameworks across 
Central Asia, a systematic comparative analysis of legal statutes and 
regulations in Kazakhstan, Kyrgyzstan, Tajikistan, Turkmenistan and 
Uzbekistan was undertaken. This enabled benchmarking against interna-
tional best practices and treaties including the World Intellectual Property 
Organization (WIPO) Joint Recommendation on Trademark Licenses, 
the Singapore Treaty on Trademark Law, and the Madrid Protocol for 
international trademark registration.

The review specifically examined substantive provisions on trademark 
eligibility, registration procedures, rights conferred, assignment and li-
censing, maintenance requirements, well-known mark protections, and 
enforcement mechanisms in each country (Pisacane, Zibetti, 2020). Metrics 
assessed included alignment with the TRIPS Agreement minimum stand-
ards, adherence to the “first-to-file” principle, availability of multi-class 
applications, accession to the Madrid System, recognition of unregistered 
marks, and digitalization of databases and filings (Salybekov et al., 2021).

Comparative analysis reveals a lack of harmonization across Central 
Asia, with trademark law regimes at varying stages of development. For 
instance, Kazakhstan (AirJet, 2022) emerged as a regional leader through 
recent accession to the Singapore Treaty and Madrid Protocol, which 
expedites trademark prosecution and enhances tools against counterfeit-
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ing (U.S. Department of State, 2020). By contrast, Turkmenistan’s legal 
framework contains substantial gaps in protecting well-known marks and 
providing civil remedies, as noted in the U.S. Special 301 Report (U.S. 
Department of State, 2022).

Tajikistan also lacks critical provisions on well-known mark recogni-
tion and protection for non-traditional marks like sounds, scents and 
holograms - posing enforcement hurdles for AI innovators exploring new 
sensory branding techniques. Overall, the heterogeneity in substantive 
trademark law and procedures impedes regional enterprises from seam-
lessly registering and enforcing their marks across Central Asia.

6. Review of international IP agreements and treaties
The comparative analysis incorporated a detailed review of leading 

international IP agreements, with a focus on evaluating Central Asian 
countries’ adoption of best practice treaty provisions into national law. 
Core treaties examined included the Paris Convention for the Protection 
of Industrial Property, the World Trade Organization (WTO) Agreement 
on Trade-Related Aspects of Intellectual Property Rights (TRIPS Agree-
ment), the Singapore Treaty on the Law of Trademarks, and the Protocol 
Relating to the Madrid Agreement Concerning the International Registra-
tion of Marks (Madrid Protocol).

The review found critical gaps in implementation of treaty standards 
on well-known mark recognition, trademark licensing, examination rules 
and electronic filing systems. For instance, though most Central Asian 
countries have ratified the Paris Convention, few have translated Article 
6bis protections for well-known marks into clear statutory provisions 
on fame criteria, dilution and enforcement against unauthorized use. 
There has also been limited uptake of the Madrid System for streamlined 
international trademark registration, with only Kazakhstan acceding 
through recent reforms.

Moreover, certain TRIPS Agreement enforcement obligations around 
civil judicial procedures and criminal trademark penalties have not been 
fully incorporated in national laws across the region (Yu, 2009, p. 46). 
Thus, despite Central Asia’s general participation in international IP 
frameworks, substantial work remains to integrate key treaty protections 
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into domestic trademark regimes. Targeted training and technical assis-
tance programs are required to build legislative and institutional capacity.

7. Results

Result 1: Assessment of National Trademark Laws and Regional Har-
monization

Overview of Kazakhstan’s main trademark law and regulations
Kazakhstan has the most advanced national trademark law framework 

in Central Asia, reflecting significant progress in adopting international 
best practices. The core statute governing trademarks is the Law on 
Trademarks, Service Marks and Appellations of Origin of Goods No. 456-I, 
enacted in 1999 and most recently amended in 2020. Kazakhstan is also 
party to major international treaties including the Madrid Protocol on 
international trademark registration (Achilov, 2017).

Key features of Kazakhstan’s trademark regime include adherence to 
the first-to-file principle, lack of substantive examination, and multi-class 
application system. The law provides protections for well-known marks 
and collective marks, and recognizes unregistered trademarks based on 
use and reputation. Recent changes enabled accession to the Madrid Pro-
tocol and Singapore Treaty, which expedited prosecution and enhanced 
anti-counterfeiting tools.

However, certain gaps remain around protections for non-traditional 
marks, licensing requirements and parallel imports. Kazakhstan does not 
explicitly permit registration of unconventional trademarks like sounds, 
scents and holograms. Statutory provisions on trademark licensing are 
limited compared to international best practices like the WIPO Joint Rec-
ommendation on Trademark Licenses. Courts have issued some conflicting 
rulings on parallel imports of genuine goods without the mark owner’s 
consent (Salybekov et al., 2021).

Overall, Kazakhstan’s trademark law offers regional AI companies strong 
protections and registration mechanisms relative to neighboring countries. 
But full alignment with leading international standards calls for targeted 
reforms around licensing, non-traditional marks and other emerging issues.
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Kyrgyzstan’s legal framework for trademarks
Kyrgyzstan’s basic trademark legislation is set out in the 1999 Law on 

Trademarks, Service Marks and Appellations of Origin, last amended in 
2020. While the law complies with international agreements like the Paris 
Convention, critical gaps remain around well-known mark recognition, 
licensing, registration procedures and enforcement1.

Protection for well-known marks against dilution and unfair exploita-
tion is deficient compared to global best practices. Statutory provisions 
on trademark assignment and licensing are limited, creating uncertainty 
for AI companies. Examination procedures still rely on paper filings and 
notices rather than electronic systems. And civil remedies are constrained, 
with damages limited to lost profits rather than including infringement 
losses (GRATA International, 2014).

Thus, despite Kyrgyzstan’s strong foundation of trademark law, tar-
geted reforms are still needed to address challenges facing domestic AI 
enterprises. Priority areas include codifying protections for well-known 
marks, facilitating digital filings and prosecution, liberalizing licensing 
requirements, and expanding enforcement remedies. With modernization, 
Kyrgyzstan can offer its AI innovators globally-competitive trademark 
tools.

Tajikistan’s trademark law provisions
Tajikistan’s 2007 Law on about Trademarks and service marks pro-

vides the legislative basis for trademark protection, though critical im-
provements are required to align with international standards (World 
Trade Organization, 2012). Unlike Kazakhstan, Tajikistan is not a Madrid 
Protocol member, limiting access to streamlined international trademark 
registration.

Substantive gaps also exist around licensing requirements, well-known 
mark recognition, and protections for non-traditional marks. Compulsory 
licensing of unused marks risks undermining investments by AI brands in 
building reputation. Courts have narrowly interpreted well-known mark 
safeguards, leaving leading brands exposed to local infringers. Sensory 

1 Legal Acts of the Kyrgyz Republic (1999): On trademarks, service marks and 
appellations of origin. 
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and non-visual types of marks like sounds and holograms are not ex-
pressly permitted (Priyanga, 2023).

Thus, despite recent steps to strengthen enforcement and expand IP 
protections, further upgrades to Tajikistan’s trademark framework are 
vital to support domestic AI companies. Priority areas include Madrid Pro-
tocol accession, codifying well-known mark rights, liberalizing licensing 
rules, and adding protections for emerging unconventional mark types.

Uzbekistan’s trademark law regime
Uzbekistan’s core trademark legislation is the 2001 Law on Trade-

marks, Service Marks and Appellations of Origin, supplemented by vari-
ous regulations2. Recent years have seen efforts to expand IP protections 
and align closer with international standards, including through joining 
the Madrid Protocol.

However, certain substantive and procedural gaps remain when bench-
marked against global best practices. Registration procedures continue 
to involve manual paperwork lodged directly at the national patent of-
fice. The law lacks robust protections for non-traditional trademarks 
like sounds, scents and 3D shapes that AI innovators increasingly seek 
to register.

Overall, while Uzbekistan has taken significant steps to modernize its 
IP framework, targeted reforms are still required to address the evolving 
needs of domestic AI companies around trademark registration, licensing 
and enforcement.

Evaluation of substantive provisions on licensing, assignment, rights 
conferred in each national law

The comparative legal review paid particular attention to evaluating 
substantive statutory provisions on trademark licensing, assignment, and 
the scope of rights conferred in each Central Asian country. These issues 
are vital for regional AI enterprises seeking to fully leverage and monetize 
their trademark assets across borders.

In general, the analysis found less developed frameworks for permit-
ting and regulating licensing compared to international best practice 

2 WIPO Lex. (2001): Law of the Republic of Uzbekistan on trademarks, service 
marks and appellations of origin. https://wipolex-res.wipo.int/edocs/lexdocs/laws/en/
uz/uz001en.pdf 
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standards like WIPO’s Joint Recommendation Concerning Trademark 
Licenses. Most countries impose strict requirements around quality con-
trol, recorded licenses, and eligibility of licensees (Pisacane, Zibetti, 2020). 
However, leading practices like presuming validity of certain open licenses 
are absent. This risks constraining sophisticated licensing models used 
by AI brands to expand into new markets.

Similarly, statutes in some countries lack clear provisions on trade-
mark assignment, creating uncertainties around transferability. Record-
ing requirements for license and transfer deals also vary widely. This 
heterogeneity adds transaction costs and legal risks for regional AI firms 
undertaking cross-border branding partnerships and M&A deals.

8. Overview of AI leaders in Central Asia
Central Asia has given rise to a number of pioneering AI-driven com-

panies across key sectors like financial services, e-commerce and logistics. 
In fintech, Kazakhstan’s Kaspi Bank has emerged as a leader, leveraging 
machine learning and data analytics to provide digital banking and pay-
ments services to millions of customers (Kaspi Bank, 2022). 

Regional e-commerce giants such as Chocofamily have also grown rap-
idly by utilizing AI-enabled personalized recommendations and predic-
tive analytics. Chocofamily, Kazakhstan’s leading online retailer, applies 
artificial intelligence across its operations from inventory and logistics to 
customized promotions (Chocofamily, 2022). 

Logistics startups including Kazakhstan’s AirJet also demonstrate Cen-
tral Asia’s AI potential. AirJet optimized routing and cargo loading for 
airlines through big data analytics, while providing an online platform for 
freight delivery (AirJet, 2022). Such innovators show the transformative 
capacity of AI across economic sectors in Central Asia.

Result 2: Trademark Protection Strategies for AI Industry

Examination of cross-border strategies of AI multinationals like Huawei
As Chinese tech giant Huawei and other multinationals expand into 

Central Asia, their cross-border branding and enforcement strategies offer 
insights for regional firms. Analysis shows how globally leading AI enter-
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prises leverage sophisticated tools like trademark analytics, management 
software and watch services to streamline protection (Clarivate, 2022).

Huawei centralizes oversight of its trademark portfolio through a 
global IP management system, while outsourcing national registration 
and monitoring to local law firms. Analytics help forecast future brand 
infringement risks by geography. Huawei also runs a worldwide customs 
recordal program to detect counterfeit exports (Al Shami, 2019).

Regional AI companies can similarly pursue centralized, data-driven 
portfolios brining costs down through outsourcing routine filings and 
watch services. Joint ventures are another avenue – Huawei partners with 
national telecom operators to co-brand products and share enforcement 
costs. Ultimately, leveraging scale, automation and partnerships is key 
for startups to secure brands across borders.

Discussion of best practices for trademark watch services, cease and 
desist letters

The research identified global best practices Central Asian AI compa-
nies can adopt for cost-effective preliminary protection of trademarks, 
including watch services and cease and desist letters (Clarivate, 2022).

Retaining a professional watch service provides early warning against 
potential third party uses that could dilute brands or require enforcement 
action. Services utilize online monitoring tools to identify emerging risks 
worldwide.

Brand owners can also proactively send cease and desist letters to 
potential violators requesting they voluntarily halt any infringing use. 
While lacking legal force, such letters establish rights and may deter 
infringement. Templates are available, but custom drafting by counsel 
tailored to the scenario is recommended (Gulyamov et al., 2021).

Adopting these global tools can help Central Asian AI firms take pro-
active steps to monitor and protect trademarks before issues escalate. 
However, the region still requires strong legal systems for pursuing en-
forcement if dialogue fails.
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9. Discussion

Recommendations on leveraging trademarks to build brand value and 
competitive advantage

Based on the analysis, the following recommendations emerge for 
Central Asian AI enterprises seeking to leverage trademarks strategically 
to create brand value and competitive advantage:

Pursue registration of key brands even before product launch to 
preempt others. Defensively register marks years in advance of planned 
expansion into new countries.

Establish comprehensive trademark monitoring programs internally 
and via external watch services to identify infringement risks early.

Develop coordinated regional and global branding strategies to maxi-
mize synergies across jurisdictionsm (Gulyamov et al., 2023). Prioritize 
countries offering strongest protections.

Leverage litigation selectively to signal enforcement commitment, 
while pursuing negotiated resolutions where possible to save costs.

For maximum flexibility, register trademarks globally via WIPO’s Ma-
drid System as well as directly in key countries.

With well-crafted, proactive branding strategies, Central Asia’s nascent 
AI innovators can overcome legal hurdles to build valuable reputations 
and gain competitive edge.

Summary of key findings on trademark protection landscape for AI 
in Central Asia

This comprehensive comparative analysis of national trademark 
frameworks across Central Asia yields important findings on the IP pro-
tection landscape for regional AI enterprises.

While certain countries have taken positive steps like accession to inter-
national treaties, critical substantive and procedural gaps remain in areas 
like well-known mark safeguards, licensing rules, non-traditional mark 
eligibility and online infringement remedies. Divergences across countries 
on issues like opposition and cancellation processes also impose hurdles.
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Overall, despite progress, reforms are urgently required to harmonize 
statutory trademark provisions, streamline prosecution, upgrade enforce-
ment cooperatives and integrate international best practices. This will 
strengthen the competitive position of Central Asia’s rising AI sector.

Implications of findings for policymakers and AI companies in strength-
ening IP frameworks

The research findings have salient implications for both policymakers 
and AI enterprises in taking steps to shore up trademark protections.

For policymakers, clear priorities include acceding to global treaties, 
codifying international standards in national laws, building examination 
capabilities, implementing electronic application systems and establishing 
specialized IP courts. Stronger customs enforcement and public-private 
collaborations will also be vital.

For AI companies, key actions include closely monitoring prosecution 
trends, leveraging analytics in portfolio management, adopting proactive 
anti-counterfeiting strategies and participating actively in awareness-raising.

A dual track agenda of legal/institutional reform and enhanced enter-
prise IP management, underpinned by greater regional harmonization, 
will be essential to transform Central Asia into a flourishing AI innova-
tion center.

10. Conclusion

Limitations of the study and directions for future research

While covering significant ground, this study has limitations that 
provide directions for future research. The legal analysis was limited to 
trademark statutes rather than beyond IP fields like copyright and patents 
highly relevant to AI. Broader survey data on enterprise IP challenges 
was also not available. Furthermore, the focus on Central Asia omitted 
comparisons with more advanced AI ecosystems like China.

Future studies could expand into deeper cross-disciplinary assessments 
encompassing the full range of IP frameworks impacting Central Asian 
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AI innovators. More extensive enterprise surveys and quantitative bench-
marking against leading Asian AI nations could reveal further insights. 

Concrete steps for policymakers to improve trademark laws and har-
monization

Based on the comprehensive legal and industry analysis, the following 
concrete recommendations emerge for Central Asian policymakers to reform 
and harmonize national trademark laws to better support the AI sector:

Accede to key international treaties including Madrid Protocol, Singa-
pore Treaty to enable integration into global registration systems

Enact clear statutory provisions codifying protections for well-known 
marks based on WIPO Joint Recommendation principles to prevent dilution

Liberalize restrictive statutory requirements around trademark licens-
ing to facilitate commercialization

Expand eligible trademark subject matter to unambiguously include 
non-traditional marks like sounds, scents, 3D shapes to align with AI 
innovations

Implement centralized online filing platforms and databases to mod-
ernize application and recordal processes, reduce pendency times

Strengthen civil remedies through introducing statutory damages, 
expedited injunctive relief and lowering evidentiary burdens for rights 
holders

Upgrade criminal penalties to deter large-scale online counterfeiting 
syndicates especially on e-commerce platforms

Establish specialized IP courts and train judges to improve trademark 
adjudication expertise and predictable rule of law

Invest in customs enforcement cooperation through regional mecha-
nisms and agreements with rights holders to prevent circulation of coun-
terfeit goods

Create public-private multi-stakeholder platforms for collaborating 
with tech enterprises on IP policy reforms attuned to AI innovation needs

By proactively adopting legal and branding best practices, Central 
Asia’s AI enterprises can better navigate the complex regional IP environ-
ment to compete globally.
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